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ABSTRACT: In today’s competitive digital landscape, businesses are increasingly turning to advanced technologies to 

gain an edge. One such innovation is ChatGPT, an AI language model developed by OpenAI. The major objectives of 

this research review is to identify  the major  application areas  of the efficient  deployment of  ChatGPT in the domain 

of digital marketing. This review  explores the transformative potential of ChatGPT in various facets of digital 

marketing,   By leveraging ChatGPT, marketers can enhance the efficiency and quality of content generation, resulting 

in more engaging and personalized communications. The study examines  the literature to identify how ChatGPT 

improves customer interactions through real-time responses and tailored recommendations, fostering stronger 

relationships between brands and consumers.  Overall, this research underscores the significance of integrating 

ChatGPT into various  digital marketing practices to drive innovation and enhance marketing effectiveness. 
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I. INTRODUCTION 

 

The evolutionary advances  Artificial intelligence have brought forward innovative tools like    ChatGPT, which will be 

a game changer in the domain of Digital marketing. By leveraging natural language processing capabilities, ChatGPT is 

revolutionizing digital marketing strategies across various domains  The rapid advancement of artificial intelligence has 

transformed various industries, with digital marketing standing out as a key area of innovation. Among the emerging AI 

technologies, ChatGPT has garnered significant attention for its ability to facilitate content creation, enhance customer 

interactions, and optimize marketing strategies. This paper explores the multifaceted applications of ChatGPT in digital 

marketing, illustrating how it can streamline processes and improve engagement across various channels. By 

harnessing the capabilities of ChatGPT, marketers can not only increase efficiency but also foster more personalized 

and meaningful connections with their audiences. Ultimately, this research aims to demonstrate the critical role of 

ChatGPT in shaping the future of digital marketing. 

 

II. METHODOLOGY 

 

The methodology for this literature review involves a systematic approach to identify and analyze existing research on 

the application areas of ChatGPT in digital marketing. Initially, a comprehensive search of academic databases, such as 

Google Scholar,  was conducted using relevant keywords, including "ChatGPT," "digital marketing," and "AI 

applications." Selected studies were critically evaluated based on their relevance, methodology, and findings, focusing 

specifically on the contexts in which ChatGPT has been applied. The analysis categorizes the identified applications 

into distinct areas, providing a structured overview of the literature. Finally, the findings were synthesized to highlight 

the major  trends and  research directions related to the use of ChatGPT in digital marketing. The major literature  

reviewed are listed in the Table 1. The content analysis  reveals the major  and sub topics  of research in each of these 

research articles.  

 

AUTHOR TITLE  MAJOR 

TOPIC 

SUB TOPICS 

1. Htet, A., Liana, S. 

R., Aung, T., & 

Bhaumik, A. (2024). 

Chatgpt in content creation: Techniques, 

applications, and ethical implications. 

In Advanced Applications of Generative 

AI and Natural Language Processing 

Models  

Content 

creation 

 Techniques, diverse 

applications, and associated 

ethical implications. 
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Sielewicz, A. (2024). How to Use ChatGPT in  the Work of 

Content Marketers 

Content 

creation 

Facilitating idea generation, 

streamlining and expediting 

textual tasks, SEO 

Hussain, K., Khan, 

M. L., & Malik 

(2024) 

Exploring audience engagement with 

ChatGPT-related content on YouTube: 

Implications for content creators and AI 

tool developers 

Content 

creation 

Consumer engagement 

Gołąb-Andrzejak, E. 

(2023). 

The impact of generative  AI and 

ChatGpt on creating digital advertising 

campaigns 

Content 

creation 

Digital advertising 

Saputra, R., 

Nasution, M. I. P., & 

Dharma, B. (2023). 

The impact of using AI ChatGpt on 

marketing effectiveness: A case study on 

Instagram marketing. 

Content 

creation 

Customer engagement 

Instagram marketing 

Reyes, L. N. E., & 

Villaverde, D. B. 

(2024). 

Management of Industry 4.0: ChatGPT 

as Digital Marketing Tool 

SEO Social Media Marketing 

Tarabah, N. E. H., & 

Amin, M. E. S. 

(2024). 

ChatGPT and Its Role in Revolutionizing 

Digital Marketing and Enhancing 

Customer Engagement 

Customer 

engagement 

Customer  engagement 

 Mutoffar, M. M., 

Kuswayati, S., 

Anggraeny, F. T., & 

Sumarni, T. (2023). 

Exploring the potential of ChatGPT in 

improving online marketing and 

promotion of MSMEs.  

Customer 

engagement 

Customer engagement. 

MSME 

Wahid, R., Mero, J., 

& Ritala, P. (2023). 

Written by ChatGPT, illustrated by 

Midjourney: generative AI for content 

marketing.  

Content 

creation 

Midjourney , AI Tool 

Abdelkader, O. A. 

(2023). 

ChatGPT's influence on customer 

experience in digital marketing: 

Investigating the moderating roles.  

Customer 

engagement 

Personalization,  Relevance, 

Accuracy, Convenience 

Loukili, S., Fennan, 

A., & Elaachak, L. 

(2024). 

Email subjects generation with large 

language models: GPT-3.5, PaLM 2, and 

BERT. 

e-mail 

marketing 

Quality of customer service, 

Increasing  brand 

engagement, and  Customer 

loyalty. 

Cutler, K. (2023). ChatGPT and search engine 

optimisation: the future is here 

SEO Visibility/ranking 

Reyes and Villaverde 

(2024) 

Management of Industry 4.0: ChatGPT 

as Digital Marketing Tool. 

SEO Industry 4.0 

Tarabah and Amin 

(2024) 

ChatGPT and Its Role in Revolutionizing 

Digital Marketing and Enhancing 

Customer Engagement 

SEO Customer Engagement 

Oklander et al. 

(2024) 

Current Trends in Social Media 

Marketing and the Future of the Chat 

GPT Industry 

Social media 

marketing 

Future of the Chat GPT in 

industry 

Kumar Sharma and 

Sharma (2023) 

The role of generative pre-trained 

transformers (GPTs) in revolutionising 

digital marketing: A conceptual model 

Social media 

marketing 

generative pre-trained 

transformers (GPTs) 

Rabbi (2024) AI in Digital marketing. Data analytics Marketing Research. 

 

III. RESULTS AND DISCUSSIONS 

 

 By reviewing the recent research literature the major applications of ChatGPT in the digital marketing   can be  

categorized to six major areas of application, as listed  below. 

1. Content Creation: How ChatGPT can help generate tailored content for different audience segments. 

http://www.ijirset.com/
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2. Customer Interaction/Engagement: Using ChatGPT in chatbots and virtual assistants to provide personalized 

customer support and recommendations. 

3. Email Marketing: Personalizing email campaigns and subject lines to increase open rates and conversions. 

4. SEO Search Engine Optimization: ChatGPT enhances SEO in digital marketing by generating optimized 

content, crafting relevant meta descriptions, and providing keyword suggestions that improve search engine 

visibility and drive organic traffic. 

5. Social Media Management: Crafting personalized responses and content for social media platforms. 

6. Data Analysis: Leveraging ChatGPT to interpret customer feedback and data for more targeted marketing 

strategies. 

 

1. Content Creation 

Sielewicz, A. (2024).  explores how ChatGPT is reshaping content creation in digital marketing by examining its 

techniques, applications, and ethical challenges. It highlights the model's ability to adapt to marketing needs, enhancing 

campaigns through automation and personalization. AI is poised to transform digital marketing by enhancing creativity 

through idea generation and automating routine textual tasks. It significantly accelerates content creation and improves 

SEO optimization, allowing marketers to work more efficiently. The text also examines whether AI could fully replace 

marketers, considering the potential implications of such a shift. While AI can streamline many aspects of marketing, 

the article highlights that human insight and creativity remain irreplaceable. Ultimately, AI is positioned as a tool that 

complements and amplifies marketers' efforts rather than supplanting them entirely [1].  Hussain, Khan, and Malik 

explore how audiences engage with ChatGPT-related content on YouTube, offering insights for content creators and AI 

tool developers. The study highlights key factors driving user interaction, including curiosity about AI capabilities and 

practical applications in everyday tasks. These findings suggest that optimizing content around user needs and AI 

innovations can enhance engagement and inform future AI development strategies[2]. Gołąb-Andrzejak (2023) 

examines how generative AI and ChatGPT influence the creation of digital advertising campaigns. The study explores 

their role across various stages of campaign development, from ideation to execution, offering insights into how these 

tools enhance creativity and efficiency. By addressing how marketers can leverage AI to build more effective 

campaigns, the paper highlights the practical benefits of integrating AI into advertising strategies[3]. In their study 

,Saputra, Nasution, and Dharma (2023) found that marketing content generated with AI ChatGPT significantly boosts 

user attention and engagement on Instagram. This increased interaction enhances consumer interest in the products or 

services being promoted. The study suggests that businesses can improve marketing effectiveness on Instagram by 

incorporating AI ChatGPT into their content strategies[4].  Wahid, Mero, and Ritala (2023) explored how generative AI 

tools like ChatGPT and Midjourney can transform content marketing by automating text creation and visual content 

generation. The study highlights how these technologies streamline content production while maintaining creativity and 

engagement. This integration of AI tools can offer marketers new ways to enhance the efficiency and appeal of their 

content strategies[5]. 

 

2. Customer Interaction 

Customer interaction is a pivotal aspect of digital marketing, and ChatGPT is redefining how businesses engage with 

their audiences. Mutoffar et al., (2023) examine how ChatGPT can enhance online marketing and promotion for micro, 

small, and medium enterprises (MSMEs). The study finds that ChatGPT assists MSMEs in creating more engaging 

content and improving customer interaction, leading to better promotional outcomes. By leveraging AI, MSMEs can 

strengthen their online presence and optimize marketing efforts[6]. Abdelkader (2023) investigates how ChatGPT 

impacts customer experience in digital marketing, focusing on its moderating roles in various interactions. The study 

highlights that ChatGPT can enhance personalization and responsiveness, leading to improved customer satisfaction 

and engagement. By integrating AI into their strategies, marketers can significantly elevate the overall customer 

experience in the digital landscape[7]. The advantages  of using ChatGPT  for improving customer interaction includes 

the following. 

 

• Chatbots and Virtual Assistants: ChatGPT can power chatbots and virtual assistants to provide immediate, 

contextually relevant responses to customer inquiries. This leads to improved customer satisfaction and can reduce 

the workload on human support teams. 

• Personalized Recommendations: By analyzing customer preferences and behavior, ChatGPT can offer tailored 

product recommendations and support, enhancing the user experience and driving sales. 

• 24/7 Availability: With ChatGPT, businesses can offer round-the-clock customer support without the need for a 

full-time human team, ensuring that customers receive assistance whenever they need it. 

http://www.ijirset.com/
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3. Email/instagram Marketing 

Email marketing remains a powerful tool for reaching customers directly, and ChatGPT enhances this strategy through 

several key functionalities. Loukili et al.,(2024) investigate the effectiveness of large language models, including 

ChatGPT, in generating engaging email subject lines for marketing purposes. Their findings indicate that utilizing AI 

for subject line creation can significantly enhance open rates and overall email marketing performance[8]. Saputra et 

al., (2023) analyze the impact of AI ChatGPT on marketing effectiveness within the context of Instagram marketing. 

Their study reveals that content generated with ChatGPT significantly boosts user engagement and interest, enhancing 

the overall success of marketing campaigns on the platform[4]. Lopera Gomez (2024) examines how ChatGPT is 

transforming digital marketing activities through a case study on highlighting its role in enhancing content creation and 

customer interaction. The findings suggest that integrating ChatGPT into marketing strategies can lead to improved 

engagement and more effective promotional efforts[9]. ChatGPT help to improve the following aspects of 

email/instagram marketing. 

 

• Personalization: ChatGPT can generate personalized email content based on recipient data, such as past 

interactions and purchase history. This personal touch increases the likelihood of emails being opened and acted 

upon. 

• Subject Lines and Copywriting: Crafting compelling subject lines and email body content is crucial for 

successful email campaigns. ChatGPT’s ability to generate engaging copy can lead to higher open rates and 

improved click-through rates. 

• A/B Testing: By generating multiple variations of email content, ChatGPT facilitates A/B testing, helping 

marketers identify which messages resonate best with their audience. 

 

4. SEO Search Engine Optimization 

Cutler (2023) explores the transformative role of ChatGPT in search engine optimization (SEO), emphasizing its 

potential to enhance content quality and relevance. The study argues that integrating AI tools like ChatGPT can 

significantly improve visibility and rankings in search results, shaping the future of digital marketing strategies[10]. 

Reyes and Villaverde (2024) discuss the role of ChatGPT as a digital marketing tool within the context of Industry 4.0, 

highlighting its ability to streamline marketing processes and enhance customer engagement. They emphasizes how 

integrating AI technologies like ChatGPT can lead to innovative strategies that align with the demands of modern 

digital marketplaces[11]. Tarabah and Amin (2024) explore how ChatGPT is revolutionizing digital marketing by 

enhancing customer engagement through personalized interactions and real-time communication. The  study 

emphasizes that AI-driven tools can improve marketing strategies by providing insights into customer preferences and 

behaviors. Ultimately, integrating ChatGPT into marketing efforts enables businesses to create more meaningful 

connections with their audiences. Effective content creation is the cornerstone of successful digital marketing. 

ChatGPT offers substantial advantages in this domain, primarily through its ability to generate high-quality, relevant 

content quickly and efficiently[12]. The major supporting areas are listed as follows. 

 

• Blog Posts and Articles: ChatGPT can assist in drafting blog posts and articles by generating ideas, providing 

outlines, and even writing complete drafts. Its ability to understand and mimic different writing styles ensures that 

content aligns with a brand's voice and tone. 

• SEO Optimization: By incorporating keywords naturally and suggesting SEO-friendly phrases, ChatGPT helps in 

optimizing content for search engines. This can improve a website’s visibility and drive more organic traffic. 

• Creative Copy: ChatGPT excels in producing creative copy for various formats, including promotional material, 

landing pages, and advertisements. Its capability to generate compelling headlines and persuasive calls-to-action 

can enhance engagement and conversion rates. 

 

5. Social Media Marketing 

Social media platforms are essential for building brand presence and engaging with audiences. ChatGPT enhances 

social media management in several ways. Oklander et al. (2024) explore current trends in social media marketing and 

the emerging role of ChatGPT in shaping the industry's future. Their research indicates that integrating ChatGPT into 

social media strategies can enhance customer engagement and streamline content generation, positioning it as a vital 

tool for marketers[13]. Kumar Sharma and Sharma (2023) present a conceptual model illustrating how generative pre-

trained transformers (GPTs) can revolutionize digital marketing by automating the creation of social media posts, 

engaging captions, and relevant hashtags tailored to target audiences. Their comprehensive review of literature and 

empirical studies highlights the transformative potential of GPT technologies in enhancing personalized customer 

http://www.ijirset.com/
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interactions and crafting compelling social media content. The findings offer valuable insights for both practitioners 

and researchers, emphasizing the opportunities and advantages of integrating GPT into digital marketing strategies[14]. 

ChatGPT can improve  efficiency of social media marketing  in the following areas. 

  

• Content Scheduling and Creation: ChatGPT can assist in creating a content calendar and drafting posts for 

various platforms, ensuring a consistent and strategic online presence. 

• Engagement and Interaction: Automating responses to comments and messages with ChatGPT helps maintain 

active and responsive social media channels. This can improve user engagement and foster a positive brand image. 

• Trend Analysis: ChatGPT can analyze social media trends and sentiments, providing insights into what topics are 

resonating with audiences and suggesting content adjustments accordingly. 

 

6. Data Analytics 

Data analytics is crucial for understanding marketing performance and guiding strategic decisions. ChatGPT 

contributes to this field by offering advanced data analysis capabilities.  There are studies highlighting  capabilities in 

data analysis and customer insights generation. The studies  discusses how ChatGPT can streamline the research 

process by automating data collection and identifying trends, thus enhancing decision-making for marketers. 

Additionally, the findings underscore the importance of leveraging ChatGPT to improve the accuracy and efficiency of 

marketing research strategies . Rabbi (2024) explores the integration of AI technologies, particularly ChatGPT, in 

digital marketing strategies within his thesis. He highlights how ChatGPT can enhance customer engagement through 

personalized interactions and automated content creation, making marketing efforts more efficient and effective. The 

research emphasizes the transformative impact of AI on marketing practices, underscoring its potential to reshape 

customer experiences and drive business success [15]. Gołąb-Andrzejak (2023) examines the impact of generative AI 

and ChatGPT on the development of digital advertising campaigns. The study reveals that these AI tools enhance 

creativity and efficiency in campaign creation, allowing marketers to generate innovative ideas and tailored content 

quickly. By integrating ChatGPT into their workflows, marketers can significantly improve the effectiveness and reach 

of their advertising efforts [3]. The following analytic reports help to identify upcoming trends and customer 

requirements and thus improve the overall performance of digital marketing. 

 

• Sentiment Analysis: ChatGPT can analyze customer feedback, reviews, and social media mentions to gauge 

public sentiment towards a brand or product. This helps in understanding customer perceptions and addressing any 

issues proactively. 

• Trend Identification: By examining large volumes of data, ChatGPT can identify emerging trends and patterns, 

enabling marketers to adapt their strategies to stay ahead of the competition. 

• Report Generation: ChatGPT can assist in generating comprehensive reports on marketing performance, 

summarizing key metrics and providing actionable insights for future campaigns. 

 

IV. CONCLUSION 

 

ChatGPT is a game-changer in the realm of digital marketing, offering innovative solutions across content creation, 

customer interaction, email marketing, social media management,  search engine optimization (SEO) and data 

analytics. By integrating ChatGPT into their marketing strategies, businesses and marketers can enhance efficiency, 

improve personalization, and drive better results. As AI technology continues to evolve, the potential applications of 

ChatGPT in digital marketing will undoubtedly expand, providing even more opportunities for growth and innovation. 

Embracing these advancements will be crucial for digital marketing businesses looking to maintain a competitive edge 

in an ever-evolving digital landscape by improving  the quality of customer service, increasing  brand engagement, and  

customer loyalty. 
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