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ABSTRACT: The increasing prevalence of fake reviews across various online platforms has raised concerns about the 

integrity of consumer feedback systems. This paper presents a comprehensive survey of fake review detection models, 

highlighting the key techniques, challenges, and applications in this domain. We provide an overview of traditional 

machine learning, deep learning, and hybrid approaches used to detect deceptive reviews. Furthermore, we explore the 

difficulties associated with fake review detection, including imbalanced datasets, adversarial attacks, and the evolving 

nature of fake review tactics. Finally, we discuss the applications of these models in e-commerce, social media, and 
other review-based systems, as well as future research directions. 

 

I. INTRODUCTION 

 
Fake reviews are intentionally misleading, fabricated, or biased assessments posted by individuals or entities with the 

goal of influencing others' opinions, often in a deceptive or fraudulent manner. They can be found across a variety of 

online platforms such as e-commerce websites, review sites, social media, travel forums, and app stores. Fake reviews 

can be written for products, services, businesses, or even political opinions. The primary objective behind fake reviews 

is typically to manipulate the reputation of a product, service, or brand, either by boosting positive reviews or 

generating negative ones. The types of fake reviews are as follows: 

 
Positive Fake Reviews (Astroturfing): Astroturfing refers to the practice of creating fake or misleading content that 

appears to be from unbiased, independent sources but is actually orchestrated by a company, individual, or organization 

to manipulate public opinion. In the context of online reviews, positive fake reviews (often termed "astroturfing") are 

fabricated or exaggerated reviews created to make a product, service, or brand appear much more favorable than it 

actually is. These reviews are designed to deceive potential customers into believing that real users have had positive 

experiences, which influences their decision-making process. 

 

Example: “I have been using this product for two weeks now, and my skin has never felt better! It’s so smooth and 
glowing—highly recommend it to anyone with sensitive skin. Definitely a game-changer!” — Rating: ⭐⭐⭐⭐⭐ (5/5) 

Negative Fake Reviews (Slander): Negative fake reviews, often referred to as slander, are intentionally false or 

misleading reviews posted with the intent to harm the reputation of a product, service, business, or individual. These 

reviews are designed to misrepresent the quality or experience associated with the target in a highly negative way. The 
purpose of these reviews is typically to damage the reputation, brand image, or sales of a competitor or business. 

Unlike positive fake reviews (astroturfing), which aim to falsely elevate a product or service, negative fake reviews are 

created to tarnish the reputation of a rival or undermine consumer trust in a business. 

 

Example: “I tried their cupcakes, and they were stale and tasted like they were made a week ago. Terrible experience! 
Don’t waste your money.” — Rating: ⭐ (1/5) 

 

Paid Reviews: Paid reviews are reviews that are written in exchange for compensation, which may come in the form of 

money, free products, discounts, or other incentives. The primary aim of paid reviews is to artificially boost the 

visibility or reputation of a product, service, or business by creating positive feedback that may not necessarily reflect 

the true experience of the reviewer. Unlike organic reviews, which are typically submitted by users based on their own 
authentic experiences, paid reviews are motivated by financial or other personal benefits, rather than a genuine desire to 
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share an opinion. 

 

Example: "This phone is absolutely amazing! The camera quality is fantastic, and it runs so smoothly. I’ve tried several 
smartphones, but this one stands out in terms of performance and design. Highly recommend!" — Rating: ⭐⭐⭐⭐⭐ 

(5/5) 

 

Self-Reviews (Review Bombing): Self-reviews, also known as review bombing, refer to the practice of posting fake or 

exaggerated reviews in order to manipulate the perception of a product, service, or business. The goal of self-reviews is 

usually to either artificially boost the rating of a product or service (in the case of positive reviews) or to attack a 

competitor or a brand (in the case of negative reviews). In both scenarios, review bombing involves the use of fake or 

misleading reviews to distort public perception. 
 

Automated Fake Reviews: Automated fake reviews refer to reviews that are generated by bots or artificial intelligence 

(AI) systems rather than by real human users. These reviews are designed to manipulate the reputation of a product, 

service, or business by creating false or misleading feedback that appears to be from genuine customers. Automated 

systems, such as bots or AI-driven tools, can generate reviews in bulk, making it difficult for traditional methods of 

detection to identify them as fake. The use of automated fake reviews is a growing problem on online platforms, as it 

allows businesses or individuals to manipulate ratings and public opinion without requiring the manual effort of posting 

fake reviews individually. 

 

Importance of Fake Review Detection 

The popularity of internet reviews has drastically changed how customers make selections about what to buy, with 
many now basing their purchases on other people's experiences. But the growing number of fraudulent reviews has 

become a significant problem for companies, customers, and review sites alike. To guarantee the legitimacy and 

validity of online reviews, fake review identification is crucial. Fake reviews are important for a number of reasons, 

including preserving corporate reputation, fostering fair competition, safeguarding consumer trust, increasing customer 

experience, boosting the legitimacy of review platforms, averting legal problems, stopping the spread of false 

information, and advancing consumer protection. Online reviews are trusted by consumers to assist them in choosing 

companies, goods, and services. Fake reviews damage the credibility of the feedback system and discourage customers 

from using reviews altogether when they are common. 

 

By levelling the playing field and warping the competitive environment, fake reviews may also hurt rivals. Businesses 

that use fraudulent strategies will unjustly profit at the expense of companies who depend on real consumer feedback if 

fake review detection is not implemented. Reputation protection is crucial for preserving client confidence and 
encouraging brand loyalty. Businesses may better concentrate on real customer feedback by identifying fraudulent 

reviews, which will improve the supply of goods and services and raise customer happiness. 

 

Another crucial component of identifying and eliminating fraudulent reviews is boosting the legitimacy of review sites. 

Because user-generated content is the foundation of websites like Google, Yelp, TripAdvisor, and Amazon, companies 

lose credibility and users if they are known to encourage the spread of fraudulent reviews. By verifying the legitimacy 

of reviews, fake review detection contributes to the reputation of these platforms and, ultimately, helps the platform 

keep the confidence of its users. 

 

Objectives  

• Discusses challenges faced by fake review detection systems like class imbalance, evolving tactics, lack of labeled 
datasets, handling of noisy data, and detecting subtle fake review patterns. 

• Explores applications of fake review detection models in various industries and domains. 

• Compares and contrasts performance of different fake review detection techniques and models. 
• Proposes future research directions including explainable AI techniques, transfer learning or cross-domain 

approaches, and enhancing detection of automated and adversarial fake reviews. 

• Aims to contribute to the development of transparent, robust systems for detecting fake reviews.  
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II. TECHNIQUES FOR FAKE REVIEW DETECTION 
 

This section reviews the different techniques and algorithms used to detect fake reviews. 

 

2.1 Traditional Machine Learning Approaches 
The proliferation of deceptive reviews across online platforms has necessitated the development of sophisticated 

machine learning techniques to distinguish between authentic and fraudulent content. Traditional machine learning 

approaches, including supervised, unsupervised, and semi-supervised learning algorithms, have been extensively 

applied to the problem of fake review detection, leveraging a variety of feature engineering techniques to improve 

classification accuracy. 

 
One of the dominant approaches in fake review detection involves text-based feature extraction combined with classical 

classification algorithms. Studies have demonstrated that models such as Naïve Bayes, Logistic Regression, Support 

Vector Machines (SVM), Decision Trees, and Random Forest perform effectively when trained on linguistic and 

syntactic features extracted from review texts (Mukherjee et al., 2013; Ott et al., 2011). Text mining techniques such as 

Term Frequency-Inverse Document Frequency (TF-IDF) and n-gram analysis have been widely used to derive 

meaningful features that differentiate between truthful and deceptive reviews (Li et al., 2020). In particular, SVM has 

been shown to outperform other classifiers due to its ability to handle high-dimensional feature spaces efficiently, as 

confirmed in studies conducted by Banerjee and Chua (2022). 

 

Sentiment analysis plays a crucial role in detecting opinion spam, with research indicating that sentiment polarity and 

subjectivity are significant predictors of review authenticity (Jindal & Liu, 2008; Shojaee et al., 2015). Supervised 
learning models trained on labeled datasets, such as the Yelp dataset or the Deceptive Opinion Spam Corpus, have been 

employed to classify reviews based on sentiment consistency and extremity, with Random Forest and Gradient 

Boosting Machines (GBM) proving particularly effective in capturing subtle linguistic cues (Fang et al., 2019). 

Additionally, deep feature engineering approaches incorporating Part-of-Speech (POS) tagging and dependency parsing 

have been explored to enhance classification accuracy (Lai et al., 2020). 

 

Another critical aspect of fake review detection involves behavioral and metadata-based analysis, wherein traditional 

machine learning techniques leverage reviewer activity patterns, temporal features, and network-based indicators to 

identify deceptive reviews (Kumar et al., 2018; Rayana & Akoglu, 2015). Studies by Wang et al. (2021) and Ren et al. 

(2022) have demonstrated that ensemble methods combining text-based and behavioral features significantly improve 

detection performance. Unsupervised clustering techniques such as k-means and DBSCAN have also been used to 

group suspicious reviewer profiles and identify coordinated review fraud (Shehnepoor et al., 2020). 
 

Despite the effectiveness of traditional machine learning models, several challenges persist, including dataset 

imbalance, adversarial manipulation, and evolving deception strategies (Wu et al., 2021). Semi-supervised learning 

approaches have been explored to address the scarcity of labeled data, with research showing that self-training and co-

training frameworks enhance model generalizability (Li et al., 2022). Moreover, hybrid models integrating rule-based 

heuristics with statistical learning algorithms have been proposed to mitigate false positives and improve 

interpretability (Xie et al., 2023). 

 

In summary, traditional machine learning approaches have significantly contributed to fake review detection by 

leveraging linguistic, sentiment, and behavioral features. However, challenges related to adversarial adaptability and 

data scarcity necessitate continued exploration of hybrid and semi-supervised frameworks to enhance detection 
robustness. 

 

2.2 Natural Language Processing (NLP) Techniques 
The rapid growth of e-commerce and online review platforms has increased the prevalence of fake reviews, 

necessitating the development of advanced Natural Language Processing (NLP) techniques for detection. NLP-based 

fake review detection involves feature extraction, text representation, and classification using machine learning or deep 

learning models. The effectiveness of these approaches has been widely studied, with researchers employing linguistic 

analysis, syntactic structures, sentiment detection, and deep learning methodologies to differentiate between genuine 

and deceptive reviews. 

One of the fundamental approaches in NLP-based fake review detection is text-based feature engineering, where 
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linguistic and stylistic attributes such as n-grams, part-of-speech (POS) tagging, term frequency-inverse document 

frequency (TF-IDF), and lexical diversity are extracted and analyzed (Ott et al., 2011; Li et al., 2020). Studies have 

shown that deceptive reviews tend to exhibit exaggerated sentiment polarity and distinct writing patterns compared to 

genuine reviews (Shojaee et al., 2015). For instance, Li et al. (2021) demonstrated that fake reviews often contain 

excessive positive or negative adjectives, making sentiment analysis a useful tool for detection. 

 

Sentiment analysis and opinion mining have played a crucial role in identifying suspicious reviews, with various 

studies leveraging supervised and unsupervised NLP models for classification (Jindal & Liu, 2008; Kumar et al., 2018). 

Naïve Bayes, Support Vector Machines (SVM), and Random Forest models have been extensively used alongside 

sentiment-based features to detect anomalies in review text (Banerjee & Chua, 2022). Sentiment inconsistency analysis, 

which compares the sentiment of a review with the overall sentiment of the reviewer’s past reviews, has also been 
explored as an effective detection method (Fang et al., 2019). 

 

Recent advancements in deep learning have led to the application of neural NLP techniques for fake review detection. 

Convolutional Neural Networks (CNNs) and Recurrent Neural Networks (RNNs) have been used for text classification, 

with Long Short-Term Memory (LSTM) networks proving effective in capturing sequential dependencies in textual 

data (Lai et al., 2020). Studies by Ren et al. (2022) and Wang et al. (2021) demonstrated that bidirectional LSTM 

(BiLSTM) models outperform traditional machine learning classifiers in detecting deceptive content by learning 

contextual representations from textual data. 

 

Transformer-based models, such as BERT (Bidirectional Encoder Representations from Transformers) and RoBERTa, 

have emerged as state-of-the-art NLP approaches for fake review detection (Devlin et al., 2019). These models leverage 
self-attention mechanisms to capture contextual nuances in review text, enabling superior classification performance 

compared to conventional methods (Shehnepoor et al., 2020). Research by Li et al. (2022) revealed that fine-tuning 

BERT on domain-specific datasets significantly improves accuracy in detecting fake reviews across different platforms. 

Another area of NLP research focuses on network-based fake review detection, where contextual embeddings from text 

are integrated with metadata analysis, such as reviewer behavior and review timestamps (Rayana & Akoglu, 2015). 

Graph-based NLP techniques have been explored to identify collusive reviewing behaviors, demonstrating promising 

results in uncovering coordinated fake review campaigns (Wu et al., 2021). Hybrid approaches combining rule-based 

heuristics with deep NLP models have also been investigated to enhance interpretability and reduce false positives (Xie 

et al., 2023). 

 

Despite these advancements, challenges remain in NLP-based fake review detection. Adversarial attacks, where 

spammers manipulate linguistic patterns to evade detection, pose a significant threat to existing models (Wu et al., 
2021). Moreover, the lack of high-quality labeled datasets limits the generalizability of supervised learning approaches. 

Semi-supervised and unsupervised learning techniques, including contrastive learning and self-supervised 

representation learning, are being explored to address these issues (Li et al., 2022). 

 

In conclusion, NLP techniques have significantly contributed to the detection of fake reviews, with feature-based, 

sentiment-based, deep learning, and transformer-based models showing substantial promise. Future research should 

focus on adversarial robustness, cross-domain generalization, and hybrid detection frameworks to further enhance the 

efficacy of NLP-driven fake review detection. 

 

2.3 Deep Learning Approaches 
The rapid increase in fake reviews on e-commerce and social media platforms has necessitated the adoption of 
advanced deep learning techniques to enhance detection accuracy. Deep learning models, including Convolutional 

Neural Networks (CNNs), Recurrent Neural Networks (RNNs), Long Short-Term Memory (LSTM), and Transformer-

based architectures, have been extensively explored for their ability to extract complex textual patterns and behavioral 

features, outperforming traditional machine learning models in fake review classification. 

 

One of the earliest applications of deep learning in fake review detection involved CNNs, which were utilized to extract 

local patterns from review text and improve classification performance (Kim, 2014). CNNs have demonstrated strong 

performance in text classification tasks, leveraging feature extraction layers to identify linguistic and stylistic features 

indicative of deception (Ren et al., 2020). However, due to the sequential nature of text data, Recurrent Neural 

Networks (RNNs) and LSTM networks have gained popularity in fake review detection, allowing models to capture 
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long-term dependencies within textual sequences (Lai et al., 2019). 

 

LSTM networks have been particularly effective in learning contextual information and sentiment shifts within 

reviews, as demonstrated by Xu et al. (2021). Their ability to retain sequential memory has proven advantageous in 

differentiating between genuine and deceptive reviews based on writing style, sentiment polarity, and coherence. 

Bidirectional LSTMs (BiLSTMs) have further enhanced detection performance by capturing both forward and 

backward dependencies in textual data (Li et al., 2020). 

 

Recent advancements in natural language processing (NLP) have led to the widespread adoption of Transformer-based 

models, particularly Bidirectional Encoder Representations from Transformers (BERT) and its variants, for fake review 

detection (Devlin et al., 2019). BERT’s ability to leverage self-attention mechanisms allows it to understand contextual 
nuances in reviews, making it highly effective in detecting subtle deceptive patterns. Studies by Shehnepoor et al. 

(2020) and Wang et al. (2022) found that fine-tuned BERT models significantly outperformed traditional deep learning 

approaches, achieving state-of-the-art accuracy on benchmark datasets such as the Yelp and Amazon review datasets. 

Another emerging approach in deep learning-based fake review detection involves the use of Generative Adversarial 

Networks (GANs). GANs have been explored for their ability to generate adversarial samples that can improve the 

robustness of fake review detection models (Wu et al., 2021). These models simulate deceptive writing styles, helping 

classifiers generalize better across different types of fraudulent reviews. Variational Autoencoders (VAEs) have also 

been applied in fake review generation and detection to learn latent representations that distinguish genuine and fake 

content (Liu et al., 2021). 

 

Hybrid models combining CNNs, LSTMs, and Transformers have been proposed to leverage the strengths of multiple 
deep learning architectures (Xie et al., 2023). These models integrate convolutional feature extraction with sequential 

dependency modeling, improving classification accuracy. Ensemble learning strategies that combine deep learning with 

rule-based and metadata-based heuristics have also been explored to enhance interpretability and performance (Ren et 

al., 2022). 

 

Despite the success of deep learning models, several challenges persist. The scarcity of high-quality labeled datasets 

remains a major limitation, prompting researchers to explore semi-supervised and self-supervised learning techniques 

(Li et al., 2022). Moreover, adversarial attacks on deep learning models highlight the need for robust adversarial 

training techniques to improve resilience against manipulation (Wu et al., 2021). Ethical considerations regarding the 

explainability and transparency of deep learning-based fake review detection models also require further exploration 

(Wang et al., 2023). 

 
Overall, deep learning approaches have significantly advanced the field of fake review detection, with CNNs, LSTMs, 

and Transformer-based models demonstrating substantial improvements in accuracy and robustness. Future research 

should focus on developing interpretable, adversarially robust, and cross-domain adaptable deep learning models to 

further enhance detection capabilities. 

 

2.4 Hybrid Approaches 
The detection of fake reviews has become a pressing concern as deceptive opinions continue to influence consumer 

decisions and distort market credibility. Hybrid approaches, which integrate multiple techniques—including traditional 

machine learning, deep learning, natural language processing (NLP), and behavioral analysis—have emerged as a 

promising strategy to enhance detection accuracy and robustness. These approaches leverage the strengths of different 

models while mitigating their individual limitations, improving both precision and recall in fake review classification. 
A common hybridization strategy involves the combination of traditional machine learning algorithms with deep 

learning models. Studies have demonstrated that while traditional models such as Support Vector Machines (SVM), 

Random Forest (RF), and Naïve Bayes (NB) effectively capture linguistic features, they struggle to generalize well to 

new deceptive patterns (Ott et al., 2011; Jindal & Liu, 2008). On the other hand, deep learning models, particularly 

Convolutional Neural Networks (CNNs) and Long Short-Term Memory (LSTM) networks, excel in learning 

hierarchical representations of textual data but require large training datasets (Kim, 2014; Xu et al., 2021). A hybrid 

framework combining SVM for feature-based classification and LSTM for contextual understanding was proposed by 

Li et al. (2020), demonstrating improved detection accuracy by fusing hand-crafted linguistic features with deep neural 

representations. 
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Sentiment analysis has also been integrated with hybrid models, as sentiment-based inconsistencies are a key indicator 

of review deception. A study by Lai et al. (2019) introduced a hybrid architecture that combined sentiment polarity 

features with deep-learning-based sequence models. Their approach utilized Term Frequency-Inverse Document 

Frequency (TF-IDF) and Part-of-Speech (POS) tagging to extract textual features, while an LSTM model captured 

temporal dependencies. This multi-faceted approach significantly outperformed single-method models in terms of 

recall and generalizability. 

 

Another prominent hybrid strategy incorporates metadata-based analysis alongside textual analysis. Rayana & Akoglu 

(2015) developed a model that integrated reviewer behavior features, such as frequency of reviews, rating deviations, 

and temporal activity, with text-based classifiers. Their research demonstrated that deceptive reviewers exhibit distinct 

behavioral patterns, making the combination of textual and behavioral features more effective than either approach 
alone. Similarly, Wang et al. (2022) explored graph-based hybrid methods, where review networks were analyzed to 

detect coordinated review fraud in addition to textual deception indicators. 

 

Recent advancements in transformer-based models have further improved hybrid approaches. BERT (Bidirectional 

Encoder Representations from Transformers) has been successfully integrated into hybrid frameworks to leverage its 

contextual understanding capabilities. Research by Shehnepoor et al. (2020) and Ren et al. (2022) proposed a hybrid 

model combining BERT with feature-based classifiers such as XGBoost and ensemble learning techniques. Their 

findings suggest that hybrid deep learning models incorporating both word embeddings and metadata features 

outperform standalone neural network architectures. 

 

Generative Adversarial Networks (GANs) have also been explored in hybrid fake review detection models. Wu et al. 
(2021) implemented a GAN-based hybrid framework, where a generator created synthetic deceptive reviews while a 

discriminator trained on both real and fake reviews to improve robustness. This adversarial training approach enabled 

the model to generalize better across different review datasets, reducing overfitting and improving detection in real-

world settings. 

 

Hybrid approaches have also been extended to semi-supervised and unsupervised learning domains. Given the scarcity 

of high-quality labeled datasets, self-training and contrastive learning techniques have been integrated into hybrid 

models to improve performance (Li et al., 2022). These models leverage both labeled and unlabeled data, enabling 

adaptation to evolving deceptive review patterns. 

 

Despite their effectiveness, hybrid models face challenges, including increased computational complexity and model 

interpretability concerns. The need for explainable AI (XAI) techniques in hybrid fake review detection has been 
emphasized by Wang et al. (2023), who proposed integrating attention mechanisms and SHAP (SHapley Additive 

exPlanations) values to enhance transparency. 

 

In summary, hybrid approaches have significantly advanced fake review detection by integrating multiple techniques, 

such as machine learning, deep learning, sentiment analysis, and behavioral modeling. Future research should focus on 

improving model efficiency, adversarial robustness, and explainability while exploring novel combinations of hybrid 

architectures to enhance generalizability across different review platforms. 

 

III. CHALLENGES IN FAKE REVIEW DETECTION 

 
• Fake reviews frequently employ sophisticated vocabulary and emotional appeal, necessitating the adoption of cutting-
edge machine learning and natural language processing methods. 

• It is challenging to identify fraudulent reviews on a large scale due to the overwhelming volume of reviews on 
different platforms. 

• In order to make it more difficult for computers to discern between phoney and authentic evaluations, fraudulent 
actors may imitate the actions of genuine users. 

• It might be more difficult to spot fraudulent reviews when they are authored by people who are difficult to track down 
or when scammers employ sophisticated tactics. 

• It might be challenging to get validated instances, yet training machine learning models to identify fraudulent reviews 

necessitates huge datasets of known fraudulent reviews. 

• As detection tools advance, so do the strategies employed by people who publish fraudulent reviews.  
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• Machine learning models that are taught to identify fraudulent reviews may exhibit bias, which might result in the 

incorrect flagging of content that is real. 

• In order to be successfully identified as fraudulent, reviews must be understood contextually. 
• Because different platforms use different techniques for review collecting, verification, and display, it can be 

challenging to spot fraudulent reviews on several platforms. 

• A lot of customers could rely on automatic detection methods since they don't know what phoney reviews are or how 

to recognize them. 

• It might be difficult to identify fraudulent reviews when they incorporate sentiment manipulation. 
 

IV. APPLICATIONS OF FAKE REVIEW DETECTION MODELS 

 
• E-commerce Platforms: Detection models help identify and remove fake reviews, ensuring consumers have access to 

genuine feedback. They also help in brand reputation management and preventing fraudulent sellers. 

• Restaurants and Hospitality Industry: Detection models help identify fraudulent reviews and enhance customer trust. 

They differentiate between genuine complaints and orchestrated smear campaigns. 

• Online Travel Agencies (OTAs): Detection models help ensure the authenticity of reviews and promote real user 

experiences. They help maintain the credibility of the system. 

• Social Media Platforms: Detection models help identify and remove fraudulent posts on social media platforms. They 
track whether reviews, posts, or recommendations from influencers are paid-for promotions or genuine experiences. 

• App Stores: Detection models help identify fake ratings and prevent app developer manipulation. 
• Online Financial Services: Detection models help prevent fraud and ensure users are making informed decisions. 

They ensure that only legitimate customer feedback is showcased. 
• Political Campaigns and Advocacy: Detection models help monitor political narratives and eliminate false content 
intended to influence voters. 

• Online Marketplaces for Freelancers: Detection models help identify and flag fake negative reviews, protecting the 

integrity of the review system. 

• Healthcare and Medical Services: Detection models help eliminate fake reviews and prevent fraudulent medical 
product reviews. 

• Automotive Industry: Detection models help identify fraudulent feedback and ensure the authenticity of reviews on 

platforms like CarGurus or AutoTrader. 

• Job Portals: Detection models help ensure the reviews reflect genuine experiences and prevent manipulated salaries or 
benefits offered by employers. 

• Research and Academic Publications: Detection models help identify biased or fraudulent reviews, maintaining the 
credibility of scientific literature. 
• Consumer Goods and Product Reviews: Detection models help brands and product developers base their decisions on 

authentic customer insights. 

 

V. FUTURE DIRECTIONS AND RESEARCH 

 
In many industries, including e-commerce platforms, restaurants and hospitality, online travel agencies (OTAs), social 

media platforms, app stores, online financial services, healthcare and medical services, the automotive industry, job 

portals, research and academic publications, consumer goods and product reviews, and consumer feedback analysis, 

fake review detection models are crucial tools. By detecting and eliminating fraudulent reviews, e-commerce platforms 

can safeguard customers and guarantee that they have access to authentic comments on goods or services. Another 

crucial component of these models is brand reputation management, which keeps companies and customers trusting 
each other and helps stop dishonest vendors. By spotting fake reviews and telling the difference between real 

grievances and planned smear efforts, restaurants and the hospitality industry can increase client confidence. 

 

By highlighting and promoting genuine user experiences, online travel agencies (OTAs) may potentially profit from the 

discovery of fraudulent reviews. While app stores can spot phoney ratings and stop app developers from manipulating 

users, social media sites can assist in monitoring the authenticity of influencers and detecting and eliminating false 

postings. Fake reviews may also help online financial businesses because they have a big impact on customer trust and 

decision-making. Fraud may be avoided and consumers can make wise judgements with the aid of detection models. 

Phishing reviews, endorsements, and testimonials may also help political campaigns and activism by presenting a 

skewed picture of a politician or cause. 

http://www.ijirset.com/


|www.ijirset.com |A Monthly, Peer Reviewed & Refereed Journal| e-ISSN: 2319-8753| p-ISSN: 2347-6710| 

                                               Volume 14, Issue 2, February 2025 

                                              |DOI: 10.15680/IJIRSET.2025.1402029| 

IJIRSET©2025                                      |     An ISO 9001:2008 Certified Journal   |                                          1255 

By verifying the authenticity of their ratings and recommendations, freelancer marketplaces may assist clients in 

locating qualified experts. In order to preserve the integrity of the review system, detection models can also identify 

phoney negative reviews. Fake reviews can influence patient decisions and stop false medical product reviews, which is 

advantageous for healthcare and medical services. By removing phoney good evaluations and preventing irate workers 

from publishing phoney negative reviews, job portals may assist businesses in preserving their reputation. 

 

Fake review detection may also support research and academic publishing by spotting biassed or fraudulent reviews, 

preserving the validity of scientific literature. Fake reviews may also be advantageous for consumer products and 

product reviews since they help avoid manipulated product ratings and generate excitement around new product 

releases. To sum up, fake review detection techniques are essential to preserving openness and confidence in a variety 

of sectors. These models assist customers and organizations in making well-informed judgements by guaranteeing the 
veracity of internet evaluations. 

 

VI. CONCLUSION 

 
Numerous methods, such as deep learning techniques, natural language processing (NLP) techniques, and conventional 

machine learning techniques, have been suggested to identify fraudulent reviews. These models' shortcomings include 

their inability to handle unbalanced datasets and their inability to provide context for certain predictions. Data 

imbalance, complexity, variety, and increasing misleading strategies are some of the obstacles in detecting false 

reviews. The lack of labelled phoney reviews makes it difficult to train machine learning models, and scammers are 

constantly changing their tactics to avoid detection. Additionally, the variety of fraudulent reviews makes identification 

more difficult. 
 

The integration of multimodal data, cross-domain applicability, real-time detection, explanation and transparency, and 

hybrid models—which integrate several detection techniques—are examples of future trends and prospects. Concerns 

about privacy and ethics are becoming very important, and privacy-preserving techniques are increasingly necessary to 

guarantee adherence to data protection laws while identifying fraudulent material. To successfully counteract 

fraudulent reviews, companies, regulatory agencies, and academics must work together. Standardized best practices and 

standards for detecting fraudulent reviews might increase the overall efficacy of detection algorithms and facilitate 

efforts across different sectors. Additionally crucial is consumer education, which increases awareness and gives 

resources for spotting fraudulent reviews. 

 

In summary, identifying fraudulent reviews is a continuous problem that affects internet platforms, companies, and 

customers in a big way. In order to solve ethical issues, privacy concerns, and industry cooperation, future research 
should concentrate on creating hybrid, transparent, and multimodal models that can manage a variety of review 

behaviors across various platforms. 
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